
MAZ NEWS

he year 2021 began on a very sad note for the 
marketing fraternity following the untimely passing 
on of three seasoned marketers in a short space of 

time. The three were Karen Dhliwayo, Toverengwa ‘Tov’ 
Manene and Esther ‘Queen Esther’ Massundah.

Our Platinum member, African Sun lost its Group 
Marketing, PR and Innovation Manager, Karen Dhliwayo 
on December 31, 2020 after a short illness. Karen was an 
award winning brand Marketer.  

She received the Brand Manager of the Year Award at the 
Marketers Association of Zimbabwe Exceptional 
Marketing Awards in 2017.

She was the founder of Type K Finishing School. She had 
extensive experience in working with Advertising and 
Branding for global retailer Spar Zimbabwe. She attended 
Zimbabwe’s Midlands State University, graduating with a 
BCom (Honours) in Marketing Management in 2009. 

Karen joined First Mutual Life in 2010, followed by Spar 
Zimbabwe, after which she became Brand Manager for 

Chibuku Zimbabwe and Zambia at Delta Beverages. She 
achieved her Masters of Commerce in Marketing Strategy 
in 2013. Outside her marketing career, Karen was 
passionate about fashion, travel, modern art and helping 
young people groom themselves and build their personal 
brands. 

“As an association and the Marketing profession at large, 
we lost a trailblazer and passionate marketer,”said MAZ in 
its condolence message. The Marketing fraternity was 
plunged into mourning again following the death of one 
of MAZ’s founding members, Toverengwa, ‘Tov’ Manene 
on January 18. Tov played a very instrumental; role in the 
formation of MAZ. The first MAZ operations were housed 
at his offices till MAZ was able to self-operate. He was the 
first MAZ treasure and introduced the Superbrands 
concept.

At the time of death, Tov was a member of the MAZ 
Advisory Council which is the highest decision making 
body of MAZ. He was also Chairman of the Marketing 
Research Association of Zimbabwe and a board member 
of the Zimbabwe Research Foundation (ZARF) where he 
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chaired the Technical Committees. Tov participated widely in many initiatives including the formation of the BUY 
Zimbabwe Campaign which he assisted to steer through and has been board member as well.

On February 9, we received the shocking 
news of Esther Massundah’s passing on 
after a short illness. 

At the time of death , Queen Esther as 
she was affectionately known , was the 
Public Affairs Manager at the National 
Blood Services of Zimbabwe.

Esther was an active member of the 
Marketers Association of Zimbabwe. She 
was a passionate PR expert and 
communicator. 

In 2020, she was awarded the 
Exceptional Marketing Award for Best PR 
Practitioner of the Year during the Annual 
Marketers Convention in Nyanga.

Her outstanding performance as a Public 
Relations Practitioner, saw her being 
appointed to the COVID-19 Experts 
Advisory Committee through the Office 
of the President and Cabinet where she 
contributed her expertise to this Key 
Advisory Committee.

We are deeply saddened by the loss in 
our profession of passionate and 
dedicated colleagues who worked with 
many in various aspects of marketing, 
research and health.

MAY THEIR DEAR DEPARTED 
SOULS REST IN ETERNAL 
PEACE.
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ARKETERS Association of Zimbabwe is 
introducing the first ever Marketing Leadership 
Development Program, (MLDP) in Zimbabwe. 

The program is aimed at bridging the gap between 
theory and practise, at the same time developing future 
marketing leaders. MLDP is targeted at young marketers 
and recent graduates, marketing assistants, post graduate 
marketing students, brand managers, entrepreneurs in 
growing businesses, consultants, agency directors, 
leaders from other disciplines seeking to inform their 
leadership with a strategic marketing perspective.

MLDP is also for those with, or anticipating, significant 
strategic leadership responsibility. The courses explored 
will be relevant to those in any size or maturity of 
organisation and any category, with case studies tailored 
for practical application.The one year program is set to 
commence in March 2021 and end in March 2022. MAZ 
Head Operations and Marketing manager, Mrs Enia 
Zimunya said the program presents an exciting 
opportunity for young marketers to develop both their 
marketing and leadership skills mainly through practical 
work scenarios.

“This program is customised and has tailored curriculum 
that is focussed on enhancing the abilities of students and 
those who are still at the early stages of their marketing 
career. The program allows individuals to migrate into 
high marketing professional status through some practical 
experiences in marketing leadership, customer 
experience, marketing strategy, marketing financial 
analytics, media, communication and digital 
transformation,” said Mrs Zimunya. She said the MLDP 
presents a platform for students to be equipped with 
latest marketing techniques, tools and strategies as well 
as leadership approaches that addresses the current 

business realities and challenges.“It is designed to 
transform the marketing discipline from a mere 
management skill to building a marketing leader who is 
able to fully address business issues and influence 
decisions at the Top,” she said. She added “In this digital 
age, MAZ’s ambition is to listen to the young marketer’s 
ambitions and goals and bring along a program that 
capacitate and empowers them with practical skills that 
employers are looking for”. MLDP is also for those with, 
or anticipating, significant strategic leadership 
responsibility. The courses explored will be relevant to 
those in any size or maturity of organisation and any 
category, with case studies tailored for practical 
application.

MAZ has over the past years been offering relevant 
programs that have brought a new perspective of learning 
to both their professional and student membership. The 
Association has often introduced practical, forward 
thinking and latest programs for beginners and those that 
wish to advance their marketing careers. 

The first and real-life changing Marketing Leadership 
Development Program, has taken lead in standing on the 
gap between postgraduates and those under three years’ 
experience in a marketing job. It bridges this gap and 
build a new refreshed Marketer with leadership and some 
practical experiences of key marketing concepts just 
within a year.

We have partnered with industry experts who will provide 
practical insights that will bridge the gap with theory. This 
learning approach will bring value to the curriculum and 
to the students in shaping their thinking and decision 
making. Further these industry experts have been 
involved in coaching and mentoring, a process that has 
moulded excellent industry market leaders.
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BC Bank has enabled a mobile merchant and bill 
payment solution that allows anyone with a bank 
account to enjoy the convenience of making 

payments using digital channels such as USSD Codes, 
Mobile Banking Applications and WhatsApp Banking on 
the ZIPIT Smart platform. In simple terms, the new 
solution allows anyone with a bank account to make 
payments at churches (tithes), small to medium 
enterprises, vendors, tuck shops, barber shops, saloons, 
flea markets, among other merchants using a mobile 
device without the need to carry a physical ATM Card. 
Individual FBC Account and non-account holders are not 
required to register, as merchant and bill payment 
services are available on mobile banking platforms.

COMPANY NEWS

Maisha Health Fund, Cassava Smartech 
Zimbabwe’s health insurance unit, has rolled out 
a digital platform that allows patients to consult 

doctors remotely. The Maisha Telemedicine platform will 
collect a patient’s vital signs, such as blood pressure and 
temperature, and connect the patient with a doctor 
through a video call. Cassava Smartech said the listed 
technology giant was committed to delivering solutions 
that enhance health service delivery in Zimbabwe, 
through its business units such as Maisha Health.

customer satisfaction index in Zimbabwe. They have over 
the years won the Superbrand Award.

Nyaradzo celebrates 20 years of service in March 
after opening its doors to the public in March 
2001. The group has grown in leaps and bounds 

over the years offering a variety of services. Recently it 
was awarded for being the company with the highest 

T he family-owned Proton Bakers was established in 
Marondera some 60 years ago. Proton Bakers head 
office is in Marondera where all the manufacturing 

takes place and then distributes its products through the 
Harare and Bulawayo Depots. Proton Bakers now have 
representation nationally through the various retail and 
wholesale partners. Proton Bakers is driven by innovative 
culture which have seen the introduction of the Proton 
Caramel Crunch Cookies and the Proton Chocolate Select 
Cookies to bring a smile to the consumers. Another highly 
innovative product, the Proton Sponge Cake Mix was 
introduced in December 2020 well in time for the 
Christmas baking period.
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oogle announced yesterday that as of 1st May 
2021 they will be raising the price of digital 
advertising in France and Spain by 2%. 

This echoes moves made by Google last year when they 
began charging an additional fee for ads served in the 
UK, Austria and Turkey to cover extra regulatory costs 
resulting from the introduction of national digital services 
taxes.

Over recent years, regulators across the world have put 
forward national digital services taxes; levies on revenues 
generated from the provision of certain digital activities, 
including the sale of online advertising space. At the 
same time, international negotiations are currently 
ongoing at OECD-level aimed at finding a global solution 
to digital taxation issues.

‘Digital advertising 
continues to support the 

global economy’
WFA supports policymakers’ objectives of fair taxation in 
the digital economy; we believe that all digital players 
should pay their fair share of tax. However, while these 
national digital taxes aim to target large online platforms, 
in practice they are likely to be passed down to platforms’ 
business users, therefore resulting in increases in the price 
of advertising.

The reality of the digital advertising market means that 
advertisers will be forced to pay more for the same 
advertising services and media at a time when marketing 
budgets are in record decline and businesses are already 
suffering in the wake of the COVID-19 pandemic.

National advertiser associations in Spain, the UK and 
Austria had warned policymakers in their relevant markets 
that the introduction of unilateral digital services taxes 

were likely to be passed on to advertisers.
Digital advertising spend, now worth over $298 billion per 
year, continues to support the global economy and 
underpin the online ecosystem, funding the creation and 
distribution of content and services online. 

National digital services taxes that are passed down to 
advertisers therefore risk undermining advertisers’ 
continued contribution to the global economy, which will 
be crucial for COVID-19 recovery. 

This is why we believe that a global approach to digital 
taxation issues agreed at OECD-level which ensures taxes 
based on digital advertising revenues are not passed 
down to advertisers is the most sustainable and 
efficient way forward.

WFA’s full position on digital services 
taxes can now be accessed here. 
Over the next few months we will 
be working on defending 
advertisers’ interests on this 
issue at a global and EU level 
and collaborating with 
national advertiser 
associations to support 
their local advocacy 
efforts.
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SERVICES

Membership
Marketing Professional
Development
Industry Events
Industry Publications
Research
Career Development

Harare Office
No. 21 Lezard Avenue,

Milton Park, Harare
 

Email
mazmembership@mazim.co.zw

Membership, Marketing
& Superbrand:
0864 4213 166 

 
Training & Publications

0864 4213 166
 

Phone
+263 4 795 764

 
Sales

0864 4218 364
 

Accounts
0864 4218 364

 
Bulawayo Office

Suite 306 York House
Corner 8th & Herbert

Chitepo
 

Email
marketingbyo@mazim.co.zw

 
Phone

+263 9 884 314 / 
0864 4210 128
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ACTIVITY DATE

HARARE
Events

Marketers Luncheon Cocktail-Hybrid 12 February

Marketers Social 19 March

BULAWAYO
Marketers Luncheon 26 February

Marketers Social 26 March
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ACTIVITY DATE

HARARE
Events

Marketers Boot Camp 9-11 April

Women in Marketing High Tea 16 April

BULAWAYO
Marketers Social 28 May

Marketers Social 7 May

Superbrand Launch-Hybrid 26 May

Annual Continuous Professional
Development Course (ACPD)-Hybrid

24 – 26 June

ACTIVITY DATE

HARARE
Events

Senior Exec Breakfast 9 July

MAZ Charity Golf Day 30 July

BULAWAYO

Marketers Social 9 July

Marketers Social 20 August
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MAZ Regional Awards 6 August

Marketers Social September

ACTIVITY DATE

HARARE
Events

Annual Marketers Convention - Hybrid 13-16 October

Mak’Entrepreneur Challenge 29 October

BULAWAYO
Annual Marketers Convention 13-16 October

MAZ Social: Braai 5 November

Superbrand Awards Dinner 26 November

Marketers Cocktail 17 December

www.maz.co.zw

Training

Executive Certificate in Digital Marketing 25 January

Professional Certificate in Digital Marketing
(Jan Intake)

26, 28, 30
January

Certified Digital Marketing Expert 5 Febuary

Business Leadership 5 February

ZimChartered Marketer 8 February

Marketing Leadership Development Program 12 February

Professional Diploma in PR & Corporate
Reputation

6 February

Training
Digital Marketing and Sales Strategy
 (3 days course)

13 – 15 April

University Lecturers Summer School 16 April

Local Authorities and Public Sector
Bootcamp

29 - 30 April

Professional Certificate in Digital Marketing
(May Intake)

5, 8 May

Executive Certificate in Digital Marketing 7 June

Customer Service Excellence (1 day) 16 June

Advertising Innovation and Creativity (3 days) 19 – 21 May

Key Account Management (1 day) 17 June

Training
Professional Certificate in Digital
Marketing (July Intake)

6, 8, 10 July

Marketing Analytics 
(Big Data Analytics) (5 days) 2 – 6 Aug

Professional Diploma in PR & Corporate
Reputation

7 Aug

Finance for Marketers (2 days) 23 – 24 Sept

Training
Executive Certificate in Digital Marketing 4 October

Professional Certificate in Digital Marketing
(Oct Intake)

27 October

Marketing Post-grad Certificate (2 days) 5 November

Customer Service Excellence (1 day) 10 November

PR and Media Management (3 days) 27 – 29 Oct

Key Account Management (1 day) 11 November


